THE OBJECTIVES

Increase exposure to Galaxy S26 among Gen Z
audiences through immersive Roblox integrations that
drive high engagement and repeat interaction.

Demonstrate key product advantages (Night
Photography, AI tools, Generated Edit, battery
performance) through interactive missions that
translate features into real gameplay experiences.

Strengthen Samsung’s positioning as an innovative,
culturally relevant brand rooted in gaming, K-pop
aesthetics, and creative self-expression.

Build strong message recall through visually
distinctive, experience-led, non-linear gameplay.

Include targeted outreach to players using non-
Android (“Company A”) devices, highlighting Galaxy
advantages.

Measure effectiveness via in-game engagement metrics
and Brand Lift studies.
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PHONE STAND

Impressions: 186,346
Engagement Actions: 48,194
Engagement Players: 26,129

PHOTO BOOTH

Impressions: 174,753
Engagement Actions: 34,030
Engagement Players: 18,285

TRAILER

XRAY STATION

Impressions: 192,762
Engagement Actions: 36,852
Engagement Players: 19,778

IPHONE ZONE

Impressions: 24,309
Engagement Actions: 8,933
Engagement Players: 6,039



https://www.youtube.com/watch?v=ejhTa6KPV4g

BRAND UPLIFT STUDY

- 2000 participants, aged 8-18 with a 42% Female/ 58%
Male gender split answered our survey.

T 3 The survey was performed twice, before the game
integration and after the game integration.

WHICH PHONE COMPANY COMES URP IN YOUR MIND
WHEN THINKING ABOUT PHONES?

Google (7.7%)

BEFORE
Apple (54.5%) Samsung (34.3%)
Xiaomi (3.5%)
Google (7.1%)
AFTER Apple (44.5%)
1 8.8 Points Samsung (43.1%)
Increase

Xiaomi (5.3%)



DO YOU RECALL SEEING AN AD FOR THE SAMSUNG
GALAXY S26 SERIES?

BEFORE No (33.90%) Yes (66.1%)
AFTER No (28.3%) Yes (71.7%)
% 5.6 Points

Increase

DID YOU HEAR ABOUT THE NEW SAMSUNG GALAXY
S26 SERIES?

BEFORE No (35.6%) Yes (64.4%)
AFTER No (35.0%) Yes (65.0%)
t 0.6 Points

Increase




WOULD YOU LIKE TO PURCHASE THE NEW
SAMSUNG GALAXY S26 SERIES?

BEFORE No (44.9%) Yes (55.1%)
AFTER No (43.9%) Yes (56.1%)
4 1 Point

Increase

DO YOU HAVE A POSITIVE ORINION OF THE NEW
SAMSUNG GALAXY S26 SERIES?

BEFORE No (37.8%) Yes (62.2%)

AFTER No (38.4%) Yes (61.6%)




