THE OBJECTIVES

I  strenghtening the YOUNG brand as a Banking Brand \,.

for young people, while making it stand out among \
it’s competitors. {iﬁ

Creating Loyalty at a young age to ensure teenagers >
will start their banking journey at Hapoalim, & l

creating an account there.

of a bank as a young brand, by interacting with
young people on Digital platforms.

B  Reaching young audiences by rebranding the concept

Age Demographic - Young gamers aged 16-19

RESULTS

Reaching younger audiences in the one place they spend most of their time: Gaming!
ReachPlayers has helped Bank Hapoalim create branded content that was fitted to 15
different Roblox games.

The objective was to cover as much ground as possible, but to also retain a steady
amount of exposure to the brand that will help it retain it’s memorability

and brand awareness.
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https://www.youtube.com/watch?v=J7yTMxwZn_E
https://youtu.be/EkjdZJfOzXY

CAMPAIGN RESPONSES

Messages (16984 of 119010 total) - Hapoalim
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https://www.youtube.com/watch?v=2RO4q_EZ8Vw

BRAND UPLIFT STUDY

- 2000 participants, aged 16-19 with a 42% Female/ 58%
Male gender split answered our survey.

T 3 The survey was performed twice, before the game
integration and after the game integration.

WHAT IS THE FIRST NAME THAT COMES TO MIND
WHEN THINKING ABOUT BANKS?

Other (18.07%)

BEFORE

Hapoalim (33.07%
Discount (22.40%) i ( )

Leumi (26.46%)

Other (21.44%)

AFTER
4 5.22 Points
Increase

Hapoalim (38.29%)

Discount (19.25%)

Leumi (21.02%)



HAVE YOU HEARD ABOUT RPOALIM YOUNG -
A BANK ACCOUNT FOR YOUNG PEORPLE?

Unsure (27.18%)
BEFORE Yes (46.17%)
No (26.65%)
Unsure (31.35%)
AFTER Yes (48.69%)
4 2.52 Points
Increase No (19.96%)

DO YOU AGREE WITH THE FOLLOWING:
“POALIM YOUNG IS A GOOD FIT FOR ME"?

No (19.91%)

Very much so
(34.71%)

BEFORE
Not really (19.06%)

Yes (26.33%)

No (21.30%)

Very much so

AFTER (39.28%)
4 4.57 Points

Increase Not really (17.27%)

Yes (22.15%)



DID YOU HARPPEN TO SEE CONTENT IN THE GAME
RELATED TO POALIM YOUNG?

BEFORE No (53.05%) Yes (46.95%)

AFTER No (45.36%) Yes (54.64%)

4 7.68 Points
Increase

IN CASE YOU NEED TO OPRPEN A BANK ACCOUNT SOON,
WILL YOU CHOOSE TO OREN IT IN POALIM YOUNG?

No (18.34%)

Very much so
(35.49%)

BEFORE
Not really (16.83%)

y

Yes (29.34%)

No (19.11%)

Very much so

AFTER (40.41%)
1t 4.92

Points Increase

Not really (15.29%)

o

Yes (25.19%)



